








Help Market the Museum 
Though monetary donations and volunteering here at the Museum are always appreciated, here 

are a few ideas of how you can be involved without writing a check or even being on site! 

Flyer distribution --- Help the Museum distribute the exhibit flyers to local shops, coffee houses, etc. 
After doing this for the motorcycle exhibit, we saw record attendance - 650 people on one Saturday alone 
- so this type of marketing definitely helps!  

Car Club Participation --- If you are in a car club, consider asking your newsletter editor or webmaster to 
add a link to the Museum’s webpage or add information about the Museum’s upcoming events. Kaela can 
always provide you with the information and often pictures or artwork.  

If interested in either, Kaela can be contacted at pr@CalAutoMuseum.org or (916) 442-6802. 

 
 
 
   
 
 
 

Volunteers Needed
Looking for a new way to get involved at the Museum? Consider becoming a 
volunteer teacher for classes such as the Kids' Engine Class, Model T Basics 
Workshop and many others! These classes are already designed so it would just 
require attending them and learning how to teach them from the current 
instructors. Classes are happening on a weekly basis so now is a great time to 
learn! If interested, please contact Kaela at (916) 442-6802.  

Construction help needed! Motorworks is becoming a popular education 
program for school groups, some of which total fifty students or more so we are in 
need of a second Motorworks set-up. If you are interested in building a second 
set-up for the Museum please contact Kaela at (916) 442-6802.  
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Events at the Museum 
 
It’s Event Season at the California Automobile Museum and busier than ever!  The 
museum hosts three types of events: in-house, car club, and rented.  In-house events are 
museum-sponsored events such as our Fundraising Dinner Gala, CAM Car Cruise, and 
exhibit preview parties.  Attendees are usually members, museum patrons, friends, or car 
enthusiasts. Some of these events are revenue producing, but many are simply fun events 
that showcase the Museum.   
 
Car Club meetings are generally car enthusiasts with a museum club membership.  Most 
occur during regular museum hours and range in size from 6 to 250 attendees. 
 
Our rented events produce 
income as well as introduce 
our Museum to new patrons, 
potential members, and the 
community.  In addition, these 
events help complete our 
mission “to educate and 
entertain while preserving and 
promoting the automobile and 
its influence on our lives.”  
Rental events include proms, 
fundraisers, corporate parties 
and meetings, holiday parties, 
weddings, retirement parties, and much more.   
 
Anyone who has ever worked an event is very familiar with the quote, “I am from 
Sacramento and I didn’t even know this place was here!”  Event Docents are an integral 
part of our Rental Program and a major reason that it is so successful.  An elite group of 
Docents, they introduce our museum to a large group of people who, without an event to 
attend, would not walk through our doors!  Event Docents meet and greet over 1,000 
people each month giving mini tours, answering questions, telling stories, and providing 
a safe and secure museum floor.   
 
Rented events are a major revenue stream for the museum.  Last year, rented events 
generated almost $100,000 and are on track to bring in $120,000 in 2010. There 3 general 
areas available to rent: the large Alhambra area, the Education Center, and Vic’s Ice 
Cream Parlor.  All rentals include access to the museum floor and the exhibits.  However, 
it should be noted that for events that run past 10pm and serve alcohol, we generally 
close the floor at 9:30pm. 
 
If you are interested in docenting at an event, please contact events@calautomuseum.org 
or sign up for an event in the office or docent desk at the museum.   
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Racer 
 

Everybody knows his name, but how many actually know the man? 

 

Louis  was a mechanic and a good one, too, by all reports.  He led an 

interesting life; it might have been a prosperous one too, if only he'd 

been a better businessman. (His last name, by the way, probably 

comes from chevre a lait, French for “milk goat.”) 

 

Louis Joseph was born to the French family Chevrolet on Christmas 

Day, 1878, in La Chaux de Fonds in Switzerland.  They make clocks 

and dairy products there; his dad was a watch and clockmaker.  

When Louis was ten the family moved back to France, to Beaune, in 

the Burgundy region.  They make wine there. 

  

Louis wasn’t much of a student– had very little real schooling, fam-

ily couldn't afford it– but he certainly picked up his dad's mechanical 

moxie.  In his teens he invented a pump for moving wine must from 

the presses to the vats.  He also became a top bicycle wrench and a 

standout racer– won 28 events in three seasons.  Started building his 

own brand of bike, called Frontenac.  He'd use that name again. 

 

In 1896 the 18-year-old made the jump that attracted so many mechanically-inclined kids in his day (and 

since)– to the automobile.  Cars were big news in France about then: The French industry led the world before 

1910 and Louis was fascinated with the beasts, especially their engines.  In quick succession he worked for 

Mors, Darraq, Hotchkiss and de Dion Bouton, all around Paris.  Each job enlarged his knowledge of cars, 

which was extensive by the time he turned 22. 

 

By 1900, though, he was ready to make a move that seems to have been on his mind all along: He came to 

America.  Actually to Canada at first because he had to wait for a United States visa, but soon to New York 

where he quickly landed a job as a de Dion mechanic. In 1903 he left for a Fiat agency. Worked there as a me-

chanic, chauffeur, test driver, then (another life's ambition) race driver in 1904. And he did that well, too. 

 

Those days drivers had to be as big, burly and crude as the cars they drove, and “Louie” had it all.  The pro-

moters were looking for competition for Barney Oldfield, and they liked his looks. Beefy, jowly, mustachioed, 

a Parisian cigarette constantly stuck to his lower lip– how could it be better? He was fearless, he was French, 

and the crowds loved him. He raced monster Fiats, then went to work for Billy Durant and got into only 

slightly smaller Buicks. Won some, crashed a lot, even beat Oldfield a few times.  Managed to live through it 

all, which in itself set him apart. And people learned his name. 

 

By this time he'd brought brothers Arthur, Gaston and Alfred, to this country, along with his two sisters.  Art 

and Gaston went racing with him.  He met a pretty 17-year-old French girl, Suzanne Treyvoux, and they mar-

ried in 1905.  So he was surrounded by family, who in later days would seem to have been among his few sup-

porters. But in ‘05 his life was roses. 

 

...to be continued in a following issue. 
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